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NEW
MEMBERS

Job Centre Plus
Gloria McIndoe
01903 286229
gloria.mcindoe@
jobcentreplus.gsi.gov.uk

Ferring Country
Centre
Lynda Vowles
01903 245078
gm@ferringcountrycentre.org
www.ferringcountrycentre.org

Finch Lynton Limited
Bob Stebbings
0845 345 2456
bob.stebbings@finchlynton.co.uk
www.finchlynton.co.uk

Sussex Community

Foundation
Janet Ormerod
01273 409440
Janet.ormerod@sussexgiving.org.uk
WWW.Sussexgiving.org.uk

RENEWING
MEMBERS

Kall Kwik

Kevin Baker

01903 820400
Kevin@worthing-kallkwik.co.uk

Worthing High School
Mr Rhys Price
01903 229272
rprice@worthinghigh.net

Newman Business
Solutions Ltd
Mr Geoffrey Snowden
01892 664155
geoff.snowden@newmanbs.co.uk
www.newnambs.co.uk

John Kimmer Taxation
Consultants Ltd
Mr John Kimmer
01903 821066
tax@johnkimmer.co.uk
http://easyweb.easynet.co.uk/
njkimmer/

South Coast Coffee
Mr Loydell
01903 245585
kendricks@mistral.co.uk
www.kendricks.co.uk

Collective Legal
Solutions
Glenys Laws
01903 200982

info@glenyslawscls.co.uk

www.glenyslawscls.co.uk

Worthing Homes
Robin King
01903 703110
rking@Worthing-homes.co.uk

Enterprise Actions
Graham Vaughan
01903 830494
graham@enterpriseactions.co.uk
www.enterpriseactions.co.uk

Worthing Churches
Homeless Project
Sue Stevens
01903 227828
sue.stevens@wchp.org.uk
www.wchp.org.uk

Microexpert
Dr David Everett
01903 264252
david.everett@microexpert.com
Www.microexpert.com

Technical Development

& Innovation Ltd
Vic Pearson
01903 767351
vic@tdi.uk.net

to encourage
and support
local business

Working together
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We’ll let you Into a
couple of secrets.

ill Fielding, one of
G Channel 4’s secret

millionaires, will
be attending Worthing
and Adur Chamber’s
Business-2-Business
exhibition and stands are
selling fast, so book now to
avoid disappointment.

The exhibition, which is
sponsored by Northbrook
College in association
with the Worthing Herald,
takes place on Tuesday,
September 8 at The
Charmandean Centre,
which offers superb
facilities including plenty
of important free parking.

Bringing together
specialists in all forms
of business-to-business
services in one place
will provide visitors with
an ideal opportunity to
investigate solutions to
any problems they have
in their businesses, and
discover new products and
services which can assist
in their future success.

In addition to the stands,
there will be a number
of specialist business
workshops offering an
insight into various
specialist aspects of
running a business.

Entry is free and
members of the Chamber
receive a ten per cent
discount on the price
of stands.

There are a range
of stands available
to suit any size

6"

business, but they are
filling fast, so don’t miss
out — book today by
contacting Helen Watt at
Sussex Newspapers on
01243 534126 or email
helen.watt@chiobserver.co.uk
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DELUSIONS OF GRANDEUR...

Gill Fielding comments on some of the common
problems businesses suffer...

M ost of the problems

‘delusions of grandeur’.
People come to me and
say: “I've got this fantastic
idea for a business.” They
may or may not have a
business plan — in the
main, they don’t — but they

For example: “We’ve got
will you invest and give us
“What have you got done
already?”
“We’ve found a business
card in the shape of a hat,
I’'m going to have a red

blue one. We researched

maybe we can get a
hat-shaped business
card, but we don’t need a
hat-shaped business card
to flog a hat.”

The second problem is
a fundamental mistake —
they don’t research their
competition. | immediately
go to the web and click on
‘hat shops in Surbiton’.

What about this
competition? Have you
visited them, tried to buy
a hat from them, looked
at what stock they have,
are you aware of their
pricing levels, aware of
where they market?

Where do they sell,
where do their customers

e early days are

it the wrong way.
for a hat shop;
idance?” | ask:

And they say:

Sally’s having a

Pick up =" the internet, we found a come from?’
some ' hat-shaped desk, and www.wealthcompany.com
top tips 3 * ' we’ve even found some gill.fielding@wealthcompany.com
from w 7o o Gl hat-shaped hooks.”
Gill { The problem is they Gill’s top seven tips
don’t concentrate DO

Fielding

which is getting
customers
through the door
and selling them

1 Look at the
opportunities being
created by the recession.
2 Be prepared to diversify
and think on your feet if
orders start dropping.

3 Identify your customers.
4 Check out the

on the business,

a hat, they
approach it from
the wrong end.

It should be: competition.
“Let’s see if 5 Look after your cash —
we’ve got a good cashflow is critical to

marketplace, your survival.

can we find a DON’T

customer and 6 Start believing your own
flog them a hype.

hat. If we can 7 Get distracted from the

real issue — finding a
market for your product or
service and then selling it.

flog a hat,

SUSSEX Food and Drink Awards
organisers are urging businesses
in Adur to nominate themselves
in this year’s awards, which
reward our top local producers
and the outlets which sell and
promote Sussex produce.

The awards, now in
their fourth year, are
based on public voting —
but promoters say it's
important for businesses to
encourage their customers to
vote for them, too.

There are only two nominees
from Adur so far — Prosperity
Brownies and the Shoreham
Farmers Market — both
previous winners.

Now organisers want other
restaurants, cafes, food shops and
producers to get voting. It’s one
vote per category per person and
you can vote for yourself.
“Selling and promoting local

produce directly to the
-A. public and through the
) catering and tourism

the south-east as we
have realised what
could be lost if we don’t
invest in our local communities,
especially in recession times,”
said Paula Seager, director of the
awards and managing director of
local firm Natural PR.

2009/10

This year’s categories are:
Sussex Food Producer of the Year,
sponsored by Budgens Musgrave;
Sussex Drink Producer of the Year,
sponsored by Mayo Wynn Baxter;

Best Sussex Food Shop, sponsored by
JustBIZ; Sussex Farmer of the Year,
sponsored by Knill James; Sussex
Butcher of the Year, sponsored by
SEEDA; Best Sussex Eating Experience,
sponsored by A Taste of Sussex; Sussex
Young Chef of the Year, sponsored by
Train to Gain; and Best Sussex Farmers
Market, sponsored by Natural PR.

Voters online at
www.sussexfoodawards.com will be
entered into a prize draw to win
two tickets to the awards dinner
in January 2010, known to be the
Sussex foodie event of the year.
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celebrating

A success

Hurry, it’'s time
to submit those
nominations

DOESN'T time fly? There are just
a few short weeks to go before
nominations close on August 31
for the third annual Worthing
Business Awards.

For the first time local
businesses and charities can
actually nominate themselves
in any of the 17 different
award categories as well as the
public nominating the best in
local business.

The easiest way to nominate
is to complete the simple online
form, which will take only a
few moments of your time and
can be found by clicking the link
on the homepage at
www.worthingchamber.co.uk

Winners of the prestige awards
will be invited to join around
300 others from the business
community at the exclusive black-
tie awards night to be held at the
Worthing Pavilion on October 10.

There are still a few
sponsorship opportunities
available, so if your company
would like to be involved please
contact Dianne Gill, events and
sponsorship manager at Sussex
Newspapers, on 01243 534125 to
discuss the details.

Mike Cottee

Has your business got the right ingredients to be a Wlnner’P

Proud winners at last year’s
Sussex Food and Drink Awards



